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Al Ain Farms Group has announced the merger of five major poultry, egg, and food producers into a single national
platform, consolidating key UAE food brands under one umbrella. The announcement was made at the "Make it in
the Emirates" forum, underscoring the companyâ??s commitment to strengthening food security, local production,
and brand unity in the UAEâ??s agrifood sector

Al Ain Farms Group has announced the merger of five major poultry, egg, and food producers into a single national
platform, consolidating key UAE food brands under one umbrella. The announcement was made at the "Make it in
the Emirates" forum, underscoring the companyâ??s commitment to strengthening food security, local production,
and brand unity in the UAEâ??s agrifood sector

Al Ain Farms Group (AAFG) has officially merged five of the UAEâ??s leading food brandsâ??Al Ain Farms, Marmum Dairy,
Al Ajban Chicken, Golden Eggs (Al Jazira Poultry Farm), and Saha Arabian Farmsâ??into a single national food production
platform. The announcement was made at the â??Make it in the Emiratesâ?• forum, signaling a major step toward
strengthening the countryâ??s food self-sufficiency and industrial coordination.

https://www.agrospectrumasia.com


Backed by Ghitha Holding and Yas Holding, AAFG brings together operations across dairy, poultry, juice, and eggs to
streamline supply chains and enhance food security in line with the UAEâ??s Food Security Strategy 2051. The group now
controls a significant share of the UAEâ??s poultry and dairy production, with plans to expand through innovation, automation,
and partnerships in research and integrated farming.

The consolidation builds on a legacy that began in 1981, when the late Sheikh Zayed bin Sultan Al Nahyan established Al Ain
Farms to produce fresh milk locally. Four decades later, the unified entity aims to meet growing domestic demand while
reducing reliance on imports, maintaining a 24-hour farm-to-shelf delivery model, and supporting regional food supply needs.

While the five brands will retain their individual identities, they will benefit from shared infrastructure, technology, and expertise
to deliver higher quality products more efficiently.


